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Abstract | The location of economic and commerce activities has long been a central
concern in economic discussion because it plays an important role in generating
profit, meeting the needs of the locals and driving the development of an area.
Due to the non-strategic location plan and ineffective implementation related
commercial property location, it leads to few issues such consumer
inconvenience and less attractive. In order to mitigate these unresolved issues,
the local authorities need to improve their management in urban planning,
mainly, the location of business premises. The idea of designating a certain site
of the commercial activities which focusing on markets (suq) and industry areas
was started by the Prophet PBUH in Madinah in the traditional Islamic
environment. During medieval Islamic civilization, muhtasib as the responsible
authority in urban planning has put several guidelines on the layout of the
internal and external commercial properties. Hence, this qualitative study aims
to highlight the implementation of Islamic policy in determining the location of a
commerce activities such as market and industrial site. This study adopts
content analysis method on several manuals of the muhtasib written in medieval
times. Throughout this study, researchers found that the muhtasib as municipal
officer has underlying the regulations pertaining to the location of business
premises based on Islamic principles such the policy of Darar, the concept of
tahara (hygiene), concept of similarity and the concept of inhabitants’ needs.
Therefore, this study is considered as significant, particularly for the local
authority towards the urban management implementation.
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INTRODUCTION

Traditional Islamic teachings and traditions involve guidelines that have direct
applications in the domestic sphere. The location decisions of firms and the distribution of
economic activity have long been a central concern in economic geography (Dubé et al,,
2016). Hence, the location decisions can have a big impact on costs and revenues
(Hewings & Silva, 2010). Location designation is one of the business decisions that have to
be made carefully (Syarifah Rohaya Wan Idris et. al, 2011; Rose et. al, 2015).
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Past research has shown that business location design have relationship with
business’ success (Indarti, 2004; Zakaria Maamar, 2003). Parmer (2002) claims, that the
location of the economic activity means the activities related to production, exchange and
consumption of goods, services and information on the rotating earth and universe. The
location where these activities take place is called the location of economic activity
(Fuskova et al., 2018).

In addition, Cambers and Currie (2002) state that the factors influencing the
location of economic activities vary. Indeed, the relationship between location of
commerce activity and marketing is part of the successful in business (Fuskova et al,
2018). Therefore, the aim of this study is to discuss the arrangement of retail and
commercial buildings which was practiced by muhtasib to ensure continuity in industry.
The sectors and facilities of the built environment that were used by the public were
overseen by the muhtasib (Besim S Hakim, 2010).

So that, the main purpose of this research was to research the concepts
implemented in the development of shop arrangements which were conducted during
Islam's golden age. This paper presents a review of the literature related to the concept of
traditional Islamic teachings in shaping the design of commerce activities through
adherence to the three principles of similarity, needs and avoiding harm. Similarities and
differences were found between different countries and different cultures.

METHODOLOGY

This study adopts a qualitative approach and applies content analysis on selected primary
and secondary sources. The sources are manuals of Muhtasib, as the official in Hisba
institution, written during the golden Islamic civilization. Most of the manuals are written
by the muhtasib themselves as the guiding principles in performing their duties. Manuals
authored by muhtasib are categorized as primary sources while manuals authored by non-
mubhtasib are the secondary sources.

These manuals are written between 750 A.D until the end of 15th A.D, which
according to Saliba (1994), manifests the golden period of Islamic civilization. The
manuals were narratively written with an emphasis on important issues of the time of Al-
Andalusi. Furthermore, Al-Shayzari said that most of the muhtasib tend to exclude
elements that had been previously mentioned by other manuals, Table 1 elucidates brief
information on the manuals.

No. Title Author Year
1. | Kitab Bughyah al-Irbah fi Ma'rifat Wajihuddin Abdurrahman 1422H
Ahkam al-Hisbah
2. | Kitab Ahkam Suq Yahya al-Andalusi -
3. | Kitab Ma’alim al-Qurba fi Ahkam al- | Ibn al-Ikhwah 1407H
Hisbah

Table 1: List of Manuals of the Muhtasib

DISCUSSION

History shows that integration of urban zoning by strategic and orderly store arrangement
and location guarantee the quality and price of goods as well as the safety of buyers and
sellers (Mortada, 2003). The setting up of the store by Muslim in the eighth century AD
relates the practiced since the time of Prophet Muhammad S.A.W in Medina. For centuries,
the Prophet Muhammad SAW had chosen a place near the mosque to serve as a place of
worship, at Baqi 'al-zubayr. But the place was changed to al-manakhah by 'bin bin al-
ashraf. At the beginning of the construction of this center, the shops were opened without
any construction. The market of Medina continued to occupy the same site without being
built until the reign of Mu'awiyah (660h-680H). The patterns of the market in the amsar
towns (kufa, basra and fustat) surrounded by the mosque or near it (Al-Hathloul, 1996).
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The qaysariyya (covered suq) begin since the eight centuries. During the reign of
Muawiyah bin Abu Sufyan, the place of qaysariyya (covered suq) were built in the
Madinah known as dar al-gatran and dar al-nugsan. Others said that, in the previous cases
of Medina shows that the tradition of covered suq started in the early of Umayyad period.
During the reign of Abd Malik bin Marwan, the market of the al-fustat were built several
qaysariyyat by the governor of the Egypt. There were those al-'asl (honey), al-hibal
(ropes), al-kibash (rams) and al-bazz (textile).

While, in Kufa, during the Hisham reign, the governor of Iraq, Khalid al-Qasri was
the first to have the markets built and covered. He also has assigned the sellers of each
trade to a dar with an entrance of their own within the market area and have levied taxes
on the markets. This shows that this tradition seems to have reached its peak during the
reign of Hisham bin Abd Malik (724-743H). This development known as dar hisham.

According to Wajihuddin in his books stated that there is wickedness that are
forbidden at the market after the time of Prophet SAW such as price fraud, hidden
damages, no consent and acceptance, sell slaves, kitchen items of gold and silver, silk for
men, qalanis (cloth put on the head) from gold and silk well-known among villagers as
their traditional clothes.

Regarding the organization of the markets, Al-Shayzari inform us in his manual;

"... the muhtasib should see to it that producers or retailers of the same kind of goods have
one of the markets lanes completely for themselves, so the lane will be known by their trade
since this will make it easier for their customers and will make their product more saleable.
As for the artisans whose product need the setting of fire -such as bakers, cooks, blacksmith -
is it preferable for the muhtasib to place them at a distance from the dealers in perfumes and
the drapers since they share no similarities and because of the possibility of causing harm”
(Abd al-Rahman ibn Nasr Shayzari, 1946).

The impact of location depends on the type of business. For example, it is
important for shops and restaurants to be conveniently located for customers. A delivery
only takeaway may prefer to locate in inexpensive premises on the edge of town close to
good transport links. Prior studies that have noted the importance of the Islamic principles
in the location of commerce activities. The core principles of Islamic commerce activities
were summarized as follows;

Concept Of Similarity

This principle is easier for muhtasib to control the quality of goods and collect taxes. As
the retailers the grouping gave them opportunity to organize themselves and control their
trade. As the consumer easier and convenient to shop in one place said al-Shaysari. the
arrangement of stores according to the type of goods will not only make it easier for the
buyer to buy but can even help the enforcer in controlling the price of the goods sold.
Likewise, when there is an excess of demand for a major commodity, traders cannot hide
the commodity to raise the price.

Concept Of Inhabitants Need

The concept of need, drive, want and demands are important in marketing business. A
need is a consumer's desire for a product's or service's specific benefit, whether that be
functional or emotional. While demand is the economic principle that describes a
consumer's desire, willingness and ability to pay a price for a specific good or service.

For example, the product must be sold in well know places so people can go there
when they need them, those products and crafts which are not suitable for the main
market. Manuals specify that they must be located either outside the walls or in place
within the town accessible to those who need them while at the same time causing no
harm to the passersby. The firewood should be sold in certain places, should be plaster
and comparable materials. As for the bakers and bread-makers are distributed throughout
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the neighbourhood, lanes, and the far to reaching point in the city, they are considered to
be part of the general services and because of the inhabitant great need for them.

Policy Of Darar (Harm)

One of the main Islamic legal maxims is ‘la Darar wa la dhirar’ means do not harm others
or yourself and others should not harm you or themselves. According to Shaykh al-fagih
gadi al-jamaah abu ishaq bin abd al-rafi said that to harm yourself so that you cause harm
to somebody else. Meanwhile, Ibn habib views that it shows two words that repeated for
emphasis on the prevention of a harmful act.

Thus, manuals stated that muhtasib is responsible for ensuring that every store
that is at risk and capable of causing harm to the public should be located outside the
general area. The muhtasib also should prevent the dyers from having their ovens on the
street since the smoke causes discomfort to the passersby (risalat ibn a'rauf fi adab hisbah,
ibn abd al-rauf). For example, page 26 in kitab nihayat rutbah stated that a factory that
uses fuel fire such as a bakery, an enclosed compartment of brick, stone, etc for cooking
food and iron mill. These stores need to be kept away from shops that sell attar
(fragrance) or clothing stores as they are not the same type of one and will cause harm
(Abd al-Rahman ibn Nasr Shayzari, 1946).

Concept Of Tahara (Hygiene)

Islam emphasizes cleanliness. The word hygiene (tahara) in the figh refers to cleanliness
(al-Nazofah) (‘Umar Ibn-‘Ali Ibn Al-Mulaqqin, 1990). According to Ashmawi, cleanliness
(al-Nazofah) not only can be interpreted as internal hygiene but also means external
hygiene (al-Bujairimi ‘ala al-Khatib, 1/205). Based on the hadith below:

JB o gt s EL Bs R EL g8 B EL Gl (bl E4 LD i Oy

>

{542y 14225 35 1S3
Meaning: Indeed, Allah SWT is good, He loves goodness. God is clean, He loves cleanliness.

God is glorious, He loves glory. God is generous, he loves generosity, so clean your places and
do not be like the Jews. (Al-Tirmidhiyy. Kitab ‘an-Nazofah. 2799).

According to the hadith, it is recommended to clean the places used because Allah
loves hygiene. Therefore, muhtasib should ensure the order of the stores such as
slaughtering livestock and fish or creating smoke 'butchers must not slaughter at the
doors of their shops for they befoul the roads with blood and dung and obstruct the
roadway and do harm to the public by the splashing of unclean matter; the slaughterhouse
is the proper place (Muhammad Ibn Muhammad Ibn al-Ukhtiwah, 1936).

All the above principles were discussed by Jurists by assembling several opinions
of scholars from various Mazahib and mentioning the accepted and practiced view during
Islamic ancient time.

CONCLUSION

Since it plays a major role in generating income, meeting the needs of the inhabitants and
driving the growth of a region, the position of economic and strategic activities has long
been a central concern in discussion (Akbar Nuur Purnama Darma Wahana & Syaifulloh,
2020). Due to the non-strategic location plan and ineffective implementation related
commercial property location, it leads to few issues such consumer inconvenience and less
attractive.

Thus, to overcome these outstanding problems, local authorities need to
strengthen their strategic planning governance, especially the location of the business
premises. The idea of designating a certain site of the commercial activities which focusing
on markets (suq) and industry areas was started by the Prophet PBUH in Madinah in the
traditional Islamic environment. During medieval Islamic civilization, muhtasib as the
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responsible authority in urban planning has put several guidelines on the layout of the
internal and external commercial properties.

This paper argues for Islamic principles for Islamic bussines activities approach of
designing commerce acitivites for satisfy the needs of buyers and sellers. It’s also influence
in social commerce intentions significantly (Sheikh et al., 2019). Throughout this study,
researchers found that the muhtasib as municipal officer has underlying the regulations
pertaining to the location of business premises based on Islamic principles such the policy
of Darar, the concept of tahara (hygiene), concept of similarity and the concept of
inhabitants’ needs.

All the principles should be must be applied by the local authorities to ensure the
safety, comfort and interest of the inhabitants are met and taken care of. The
responsibility of the ruling authority to establish the primary mosque in a central location
and to specify the location of the government building, treasury, market, defensive
perimeter wall and its gates, and thoroughfares leading from the center of town to the city
gates (Besim Selim Hakim, 2013). Therefore, this study is considered as significant,
particularly for the local authority towards the urban management implementation.
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