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Abstract | This research paper deals with unethical marketing advertisements from a
Libyan law perspective and aims to clarify unethical marketing practices as
well as highlight the negative effects resulting from ethical marketing practices
on consumers. The research problem lies in the statement about the legal
adaptation of unethical practices in marketing transactions such as
advertisements, as it has become an effective tool for the success and continuity
of commercial organizations. The research aims to highlight the negative
effects resulting from unethical marketing practices on consumers, adapt
Libyan law to deal with them, and provide the necessary protection for the
Libyan consumer. To find out the results, the researcher used narrative and
descriptive methods. The results show that it does not rise to the level of
protecting the consumer from these unethical practices in an appropriate
manner, especially with the large number of products and the rapid
development of the various marketing methods. The general legal texts must be
developed, and a law for the protection of the Libyan consumer should be put
in place that bears in all its aspects the delicate issues that provide full
protection for the consumer and enable him to be upright and move towards
ethical marketing advertisements. Through that, honesty and trust in the
transaction between the seller and the consumer in the Libyan market emerge.
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